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ﬁa responsible for the many Furepean associations because of all the
details they contained. For example, in the USA in' 2004, 76.5
million pairs af sunglasses were sold for less than § 15 and only 4.5
million pairs for more than § 100, With the 785 millien pairs
mainly WalMart made a turnaver of & 675 *miflion. Practically the
s turnover, however, was achieved with the sunglisses over

§ 100, Astonishingly, both extreme ends of the market accounted
for about 35 M each of the total market b the LISA

5 In the next issue of MANUFACTURERS FORUM we will present the
most important Andings from the American market,

Crackpot and eccentric or genius?

Everyone in the frames industoy-hes his-own opinion abour Alain |
'i___'ﬂ_— Mikll. The spectrum k very wide. Which ,ever way - his . public
E appearances and his collections may be Judged, this man cerainly
has firm opinions, which is why he can.staie: “Fashion and desigh
are not the same!” In Mikli's view designis o statement and fashion
8 proposition. And who is surprised by his deslarstion "Eimless is
no framel™
“Just bevauase VOUL are as'...:--'ar':-ighttu a8 a mole, it doesn't mean ¥l
have o be gsunsexy as a mole”, he exddimed o the audience i
Bennpit Devarlewx's wonds and declired — refeming to his own

collection - that his basie understanding of frame tesign is as
simple as it is révolulionang: Transform a consiraint into style, a
handicap into an expression of personality.” Bus in his view -
specticle frames are the gauwy o & pmoﬂ soul.
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